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Abstract

The new media era has completely changed how new age audiences learn about, protect, and see cultural inheritance.
As later life substitute media channels and modern era digital platforms come together, communication
mechanisms that involve a variety of relevant actors are constantly changing what civilization heritage means. This
research examines the intricate interplay between media technologies and the conservation of civilization heritage,
as well as the ways in which communication tactics can facilitate or impede sociocultural progress and cross-
generational information transfer. Research on how online platforms change how people interact with culture,
focusing on different ways they involve, show that being on a platform doesn't always guide to profound cultural
engagement. In addition to using audiovisual techniques and cinematic styles to reach a wider audience through
multi-screen setups, audiovisual techniques and cinematographic methods in cultural documentation concurrently
transform contemporary perceptions of intangible cultural heritage. Media discourse shows how cultural heritage
is framed differently in different places, which shows how cultural values and communication aims are different.
This study highlights the importance of understanding how adolescents interact with heritage content to effectively
use digital communication platforms for cultural preservation. Social media's interactive and visually engaging
formats have proven more effective than traditional teaching methods in cultivating cultural understanding and
preserving identity. Conversely, the use of digital media presents complex challenges. While technology can
improve accessibility, it also poses risks. These include the possibility of cultural commodification, the promotion
of cultural sameness, and the devaluation of cultural significance. Ultimately, cultural of protection assets requires
well-organize communication method. These methods should combine technology innovation, cultural accuracy, a
in-depth understanding of the context, and active society participation in creating meaning.

Keywords- Cultural Heritage, Digital Media, Intangible Cultural Heritage, Communication Strategies, Cultural
Preservation, Social Change.

Introduction

Cultural heritage transcends a mere assemblage of artifacts, monuments, or historical

documentation; it encapsulates the collective knowledge, lived realities, and shared identities of communities
across time. Heritage, encompassing both physical and non-physical aspects, forms the bedrock of community
self-understanding and their global position, as evidenced by intricate textile traditions, musical forms, vernacular
architectures, and ritual practices.

However, this foundational structure is currently experiencing significant change, primarily due to the rapid
incorporation of digital technologies into the preservation, dissemination, and engagement with heritage. The
interplay between cultural heritage and media has shifted from straightforward documentation to a complex,
interactive process, where technological advancements fundamentally alter not only the methods of heritage
transmission but also its significance for diverse audiences (Yang,2025).

Societal perspectives on cultural heritage have undergone a considerable transformation, transitioning from a
paradigm cantered on archival preservation to one that prioritizes participatory involvement. Traditionally,
museums and similar cultural institutions acted as gatekeepers, controlling access to cultural resources through
physical spaces and specialized knowledge. However, this role has changed significantly due to recent
developments. Digital platforms now allow a wide range of people, including community members, independent
creators, and businesses, to independently document, analyse, and share cultural knowledge, without relying on
traditional institutions (Zhu and Wang,2025).

Consequently, this democratization of cultural communication carries considerable implications. Heritage is
simultaneously shaped by market dynamics, algorithmic governance, and representational straits that can
potentially distort, commodify, or fundamentally reshape the meanings that communities attach to their cultural
expressions. Conversely, it provides communities with novel opportunities to exercise narrative agency and engage
with international audiences. Consequently, the result is deeply paradoxical, rather than

unequivocally emancipatory or oppressive, thereby demanding a critical analysis of how media technologies both
enable cultural expression and constrain community agency through platform authority and economic pressures.
The media landscape of today, particularly about legacy, is a part of the broader, rapidly

evolving social landscape. The old methods of passing down information across generations have thus been
undermined by urbanization, migration, changes in schooling, and the widespread use of digital communication
(Novianti , 2025).Historically, cultural transmission for the young occurred through active participation,
observation, and familial instruction; conversely, contemporary youth often encounter their cultural heritage in a
disjointed fashion through digital media, which is frequently curated according to aesthetic considerations
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designed to optimize engagement and virality, rather than prioritizing the communication of genuine cultural
meaning (Lu and Pan, 2026). This generational divide is, as researchers increasingly recognize, a challenge to
cultural sustainability. Those clinging to established traditions are increasingly aware of a widening chasm
separating them from the younger crowd. The media landscape, educational approaches, and the overall state of
society have shifted significantly, diverging from the methods that once effectively transmitted these age-old
practices. At the same time, young people, who would normally inherit these traditions, encounter them as content
that lacks context. This content is often shaped by algorithms, celebrity influence, and commercial interests, which
obscures the knowledge, spiritual significance, and relationships that give heritage its meaning within its original
communities (Sabrina and Hanifah,2026).

Communication is now a crucial part of both preserving and sharing cultural heritage. Digital platforms, because
they can share cultural knowledge, introduce ways of understanding and change things that go beyond what
traditional documentary methods can do. When heritage is conveyed through social media, digital archives,
interactive installations, or virtual reconstructions, a diverse array of stakeholders—including platform designers,
curators, content creators, advertisers, and algorithms—exert influence over the framing of heritage, the narratives
that are prioritized, the target audiences, and the emotional or aesthetic reactions that are elicited. These ostensibly
technical decisions, encompassing interface design, content moderation, visibility metrics, and recommendation
systems, are, in essence, acts of cultural interpretation (N. Bedrina,2025). These entities dictate the narratives that
gain visibility on a global scale and those that are marginalized; they Mold the presentation of heritage, determining
whether it is portrayed as genuine cultural expression or as a mere exotic display; furthermore, they affect whether
younger generations perceive their own traditions as dynamic practices deserving of preservation or as outdated
vestiges of a bygone era. Understanding heritage communication in the contemporary moment therefore requires
moving beyond a simplistic view of media as transparent conduits for cultural transmission toward recognizing
media as active agents that participate in constructing, reconstructing, and contesting heritage meanings.

Media promotes this cultural meaning-making through mechanisms that simultaneously function across numerous
registers. Multimodal representation, which combines text, image, sound, video, and interactive elements in ways
that can express sensory and emotional aspects of history that previous documentary formats could not capture, is
made possible at the most immediate level by digital technologies (Pietroni,2025). Compared to a physical
specimen on display behind museum glass, a digitized textile archive with videos demonstrating traditional dyeing
techniques, oral histories explaining their cultural significance, and three-dimensional models enabling virtual
manipulation represents a far richer communicative environment. However, this rich communication has some
drawbacks. Some researchers suggest that virtual reality's immersive nature and interactive digital experiences can
create a "hyperreal" effect.

This phenomenon arises when visitors engage with meticulously crafted representations that seem more direct than
the practices they intend to depict, potentially obscuring rather than clarifying the intricate social, spiritual, and
material facets of heritage (Wu,2025). Furthermore, the aesthetic demands of digital media, which emphasize visual
appeal, emotional resonance, and ease of use, are compelling heritage to be redefined in ways that prioritize
engagement metrics over cultural authenticity or complexity.

To understand how cultural heritage is communicated in today's media environment, it's essential to examine how
communities balance tradition and modernity, authenticity and innovation, and local preservation with international
visibility. This analysis recognizes that media is a contested space where cultural actors have agency within certain
limitations, rather than simply being preservationist or destructive. Therefore, this study investigates the complex
relationships between communication methods, how cultures are represented, and the resulting social changes. By
examining how digital communication affects established practices and the formation of identity, we can better
understand how media helps revive culture and creates new ways of managing culture in today's world.

Statement of the problem

A major problem in today's media is how cultural heritage is often distorted and oversimplified. Modern media,
especially social media, is driven by the need to be quick, concise, visually appealing, and interactive with its
audience. As a result, cultural heritage often undergoes a process of simplification, which is evident in shortened
stories, symbolic representations, or portrayals that focus on entertainment. This phenomenon subsequently
undermines its historical significance, social context, and inherent cultural intricacy. Rituals, festivals, and
traditions are often portrayed as performances, rather than as practices inherently linked to specific cultural and
social contexts. This shift has the potential to reframe heritage, converting it from a vital social asset into superficial
media portrayals. As a result, this could lead to misinterpretations and a diminishment of its core importance. A
further significant concern arises from the commodification and commercialization of cultural heritage across
media platforms. Within the framework of digital capitalism, heritage is increasingly utilized for branding
endeavours, tourism enhancement, and economic gain. Media representations often prioritize marketability and
visual attractiveness, thereby privileging certain heritage forms while marginalizing those that do not conform to
commercial goals. Sacred traditions, indigenous practices, and community-based cultural expressions may be
repackaged for mass consumption, which prompts ethical considerations regarding ownership, cultural
appropriation, and exploitation.

This commercial emphasis fundamentally reshapes the social significance of heritage, shifting it from community
values to narratives dictated by consumer demand.

Aim of the study
The primary aim of this research, "Cultural Heritage in the Age of Media: An Analysis of Communication and
Social Change," is to provide a critical evaluation of the evolving relationship between cultural heritage and media



377 Ambika Kumari et al.

in today's world. This study explores the impact of social media, digital archives, virtual reality, and other
contemporary communication technologies on the preservation, representation, distribution, and understanding of
cultural heritage, concurrently analysing their effects on wider societal transformations.

Examines the relationship between cultural heritage and modern media

Analyses the impact of digital communication on preservation and representation.

Studies various media forms (print, TV, social media, digital platforms).

Highlights the shift from traditional to interactive modes of communication.

Examines how the media can promote awareness, education, and community involvement.

Assesses influence on cultural values, traditions, and practices.

Contributes to academic understanding and policy development.

This study, therefore, seeks to contribute to the existing scholarship on cultural heritage, communication studies,
and sociology by providing a comprehensive model for

understanding cultural heritage through the lens of media, offering new insights into the intersection of heritage
and media dynamics. The objective is to generate perspectives that can assist policymakers, cultural organizations,
media practitioners, and educators in

developing more inclusive, ethical, and enduring strategies for safeguarding and

disseminating cultural heritage, simultaneously considering the demands of societal change in the digital era,
fostering greater collaboration and sustainability in heritage preservation efforts.

Review of Literature

1. Digital Transformation and Platform-Mediated Heritage Communication

The digital age has fundamentally restructured cultural heritage communication from passive information
transmission to active audience participation. Rather than functioning as repositories of static information, digital
platforms have enabled audiences to actively participate in generating and reproducing cultural significance
through mechanisms including commenting, sharing, and creating derivative content (Guo and Kim,2026).
Platform affordances demonstrate significant variation in effectiveness for heritage dissemination, with short-video
platforms such as TikTok, Douyin, and similar services achieving engagement effectiveness rates exceeding 90
percent (Li et.al,2025). Social media engagement substantially predicts visitor satisfaction, behavioural intention,
and perceived destination image in cultural contexts (Mananda.et.al,2025). Digital storytelling has emerged as
central mechanism for connecting historical narratives with modern audiences through embodied cognition,
sensory experience, interactive engagement, and emotional elevation (Zhang and Xu,2024). However, the
integration of professional, user-generated, and Al-generated content requires careful management to prevent
cultural misrepresentation and commodification (Lin,2025). These technological innovations represent
complementary mechanisms rather than replacements for traditional heritage practices, suggesting a more nuanced
relationship

between tradition and innovation than technology-focused approaches acknowledge.

2. Authenticity, Youth Engagement, and Intergenerational Transmission

Contemporary heritage scholarship recognizes authenticity not as static preservation but as emerging through
creative adaptation and engagement with modernity (shwillay,2025). The

transformation of indigenous cultural identity on social media platforms illustrates how digital spaces function
simultaneously as preservation tools and sites of identity marketization (Suryani and Sobirin,2025). Digital
communication significantly outperforms traditional methods in engaging younger audiences, with experimental
evidence demonstrating substantially improved cultural awareness, participation willingness, and cultural identity
among youth engaging with digital interventions compared to control groups(Wang and Yan,.2026). However,
digital technologies do not automatically translate into deep cultural understanding; the loss of authenticity
associated with direct face-to-face interaction between practitioners and students remains a persistent limitation
(Ismar et al.,2025). Digital literacy programs specifically designed for heritage preservation enable youth to
become active agents in cultural documentation while developing technological skills aligned with contemporary
employment opportunities (Touwe.ei.al,2025). The "Cinta Bahasa Aceh" Instagram

community demonstrates how social media platforms effectively serve regional language revitalization, producing
significant vocabulary and expression improvements among adolescent learners (Mukramah and Munthe,2025).
Successful contemporary approaches require integrating digital platforms with sustained face-to-face interaction
and embodied learning rather than pursuing purely technological solutions.

3. Algorithmic Mediation and Platform Dynamics

Algorithmic systems exercise profound influence over heritage visibility and community reach. Al-based
recommendation algorithms designed specifically for heritage content achieved 86.7 percent accuracy in heritage-
audience associations, representing 21.3 percent improvement over traditional approaches, with corresponding
increases in user engagement and sharing rates (Li et.al,2025).These technological advancements, however, bring
up important issues like algorithmic transparency, the inclusion of cultural bias, and community agency in the
portrayal of heritage. When compared to complex video formats, image-based communication strikes a better
compromise between evidentiary rigor and cognitive accessibility (Yang.et.al,2025]. demonstrating that platform
design shapes optimal communication strategies. Digital platforms introduce systematic biases disadvantaging non-
dominant cultural perspectives; multimodal cross-cultural sentiment analysis reveals that action-based heritage
achieves 92.3 percent positive sentiment while performance-based heritage receives only 43.7 percent acceptance
despite 68.2 percent positive sentiment among engaged viewers, indicating substantial cultural
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barriers([Wang.et.al,2025). The "second orality" framework applied to Silek Minangkabau digital preservation
reveals that while platforms enhance accessibility, they cannot fully replicate direct face-to-face transmission
essential for esoteric dimensions of heritage (Ismar et al.,2025). Community-controlled digital archives
representing participatory archiving approaches offer emerging strategies for ensuring heritage community agency
over representation processes (Wirayudha and

Wahidiyat,2025).

4. Social Change, Economic Development, and Community Empowerment

Digital heritage communication generates measurable economic benefits extending beyond tourism. Sustainable
culinary heritage MSMEs leveraging digital platforms while preserving authenticity achieve price premiums of
15-20 percent with 14-month payback periods, reducing food waste by 35 percent and gas usage by 25 percent
(Andriyansah.et.al,2025). Rural tourism development demonstrates how digital communication documenting
community development achievements fosters sustainable development while preserving heritage and bolstering
community economies (Komunikasi.et.al,2023). Digital platforms function as sites for political mobilization and
civic engagement, with Facebook providing safe spaces for marginalized communities including women addressing
gender-based violence

to engage in storytelling, emotional resilience, and collective mobilization (Tahat.et.in,2026]. Research on
Indonesian cultural festivals demonstrates how social media enables participatory narratives and visual storytelling
that construct cultural identity while promoting social cohesion (Qadaruddin.et.al,2025). Generation Z
demonstrates enthusiasm for authentic cultural representation maintaining local specificity while demonstrating
global relevance (Zhang.et.al,2026]. The analysis of "Escape from the British Museum" illustrates how creative
digital storytelling reconstructs media memory, enhancing cultural significance while innovatively reshaping
heritage communication (K. Liang,2024). These findings collectively demonstrate that digital heritage
communication generates meaningful social change when embedded within community-led preservation initiatives
rather than pursued through technology-first approaches.

Research Questions

1. What roles do different media platforms (print, electronic, and digital/social media) play in the dissemination
and preservation of cultural heritage?

2. How do media-driven representations of cultural heritage influence public perception, cultural awareness, and
collective memory

3. In what ways does media communication contribute to social change by reshaping cultural identity, values, and
traditions?

4. How has audience engagement with cultural heritage evolved in the age of interactive and participatory media?
5. What is the impact of globalization and digital media on local, indigenous, and marginalized cultural heritage
practices?

6. How has the growth of traditional and digital media transformed the communication, representation, and
understanding of cultural heritage in contemporary society?

Methodology

1. Research Design

This study adopts a qualitative research design to explore how media influences cultural heritage and drives social
change. A descriptive and analytical approach is used to examine patterns of communication, representation, and
transformation of cultural practices in the

digital age.

2. Data Collection Methods

a. Content Analysis

A systematic analysis of media content will be conducted, including:

e Social media platforms (e.g., Instagram, YouTube)

o Digital news outlets

e Documentaries and online archives

This helps identify how cultural heritage is represented and communicated.

b. Case Studies

Selected case studies will examine specific examples of cultural heritage transformation through media, such as:
o Digital preservation of traditions

e Viral cultural trends

e Online activism related to heritage conservation

¢. Secondary Data Analysis

The study will review:

e Academic journals

e Books

e Reports from organizations like UNESCO

3. Sampling Technique

A purposive sampling method will be used to select:

e Relevant media content

e Key case studies
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o Participants with expertise in cultural heritage or media
4. Data Analysis Techniques

a. Thematic Analysis

Data will be coded and categorized into themes such as:

e Media representation of heritage

¢ Digital transformation of culture

¢ Globalization vs. localization

Result and Analysis

The digital era has fundamentally altered societal practices concerning the preservation, dissemination, and
comprehension of cultural artifacts. Studies suggest that the shift from traditional to digital media has changed how
culture spreads, while also creating significant challenges for verifying and protecting it. Social media platforms
have become essential for expressing cultural identity. Traditions, which help pass down knowledge through
generations, strengthen people's connections to their cultural heritage (Alauddin.et.al,2025).

Moreover, the use of digital technologies in historical preservation is growing, including augmented reality, virtual
reality, and artificial intelligence. It is evident that these technologies enhance emotional and sensory experiences,
promote cultural engagement, and aid in reviving local culture and urban memory (Wen.et.al,2025). Conversely,
this technological democratization presents a significant paradox. While digital platforms enable global access to
cultural content, they may simultaneously diminish the deep spiritual and historical significance inherent in
complex cultural traditions. This potential decline stems from the tendency to simplify and change these traditions
to make them more appealing in a commercial way (Fan,2025). Communication dynamics expose a conflict
between the preservation of cultural identity and the tendency toward cultural uniformity within the digital
environment. Globalization and digitalization have generated complex challenges, wherein distinctive local
traditions are vulnerable to being diminished by standardized global cultural influences, and cultural practices are
often superficially commercialized through visually appealing and consumer-oriented representations (Fan,2025).
Studies on the dissemination of intangible cultural heritage provide a clear illustration of this trend: audiences
cultivate symbolic and superficial understandings of cultural traditions, recognizing highly visual elements while
remaining largely unaware of items possessing strong regional characteristics and deeper technical meanings
(Zhang,2026). The roles of multimedia communication techniques and digital skills in heritage preservation show
strong correlations with successful outcomes (Ding and Haris,2025), yet the effectiveness of these tools depends
critically on cultural awareness and institutional support. Furthermore, digital platforms have accelerated linguistic
and cultural change through the democratization of linguistic norms, promoting non-standard varieties and
informal communication patterns that simultaneously empower marginalized voices while creating concerns about
linguistic fragmentation and intergenerational communication clarity (Chaudhary,2025).

Social transformation is most evident in the transmission of knowledge across generations and the evolving nature
of youth engagement. Digital initiatives spearheaded by young people present valuable frameworks for cultural
dissemination and preservation, especially through he utilization of social media platforms (Novianti.et.al,2025).
However, this digital exposure also gives rise to "glocalization," a process where local culture adapts to and merges
with global culture within digital environments; consequently, younger generations are more inclined to embrace
foreign cultures rather than uphold their own cultural heritage (Suat.et.al,2025). Furthermore, social identity has
become increasingly fluid and subject to reconstruction through interactions on social media, exposing individuals
to both opportunities for cultural validation and the potential for identity fragmentation and cultural appropriation
(Soundarapandian,2025).

Social media narratives have shown beneficial impacts on family unity and the safeguarding of cultural identity
[Jeljeli.et.al,2025], implying that digital platforms, when utilized thoughtfully, can fortify intergenerational
cultural connections. Nevertheless, realizing this potential necessitates context-specific strategies that harmonize
traditional authority structures with youth-driven digital endeavours, thereby establishing multi-faceted,
interconnected methodologies. These approaches should foster individual autonomy, encourage educational
advancements focused on local heritage, and cultivate community-based communication networks that utilize both
conventional and digital mediums (Fan,2025).

Digital preservation of cultural heritage now requires careful consideration of both institutional and ethical issues.
Museums are changing, expanding their roles beyond traditional preservation to become active cultural and social
institutions. These organizations are using social media to increase their visibility, get feedback from their audience,
and build collaborative relationships within their communities (Lebid,2024). Media ethics are now crucial for
sharing accurate cultural stories and promoting understanding between cultures, while digital privacy issues
directly affect the protection of cultural practices (Haokip and Muhindro,2025]. Furthermore, empathy in media
communication increasingly serves as a bridge between cultural heritage and modern communication strategies.
This connection fosters deeper audience engagement and highlights the ongoing tensions between tradition and
modernity (Wang.et.al,2025). At the same time, digital reconstruction methods, which use data from social media
collected from the public, have proven to be technically reliable for

documenting heritage sites. Quantitative analyses have confirmed their accuracy in large-scale inventory projects
(Tunalioglu.et al,2025). Current research suggests that effectively preserving cultural heritage in the digital world
requires a multifaceted approach. This approach should harmoniously blend technological advancements with the
preservation of cultural authenticity, institutional support with active community involvement, and the global
dissemination of information with the recognition of local specificities. Consequently, a sustained dedication to
upholding cultural diversity and authenticity is essential, even as digital media's transformative communicative
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capabilities are harnessed. This ensures that cultural heritage transcends mere commodification, instead serving as
a dynamic, evolving reflection of human diversity and collective memory within our increasingly interconnected
global society (Calista and Fitriningtyas,2024).

Recommendation of the Study

This research strongly recommends a comprehensive and collaborative approach to protecting and promoting
cultural heritage in today's changing media environment, where communication technologies significantly
influence social change. Given the growing importance of digital platforms like Instagram and YouTube, it's
essential for governments, educators, cultural institutions, and international organizations like UNESCO to
actively participate in creating and sharing authentic, inclusive, and well-researched cultural content.

These organizations should direct their resources toward digital preservation efforts. This includes virtual archives,
online exhibitions, and multimedia storytelling. The goal is to document and make accessible both tangible and
intangible cultural heritage, reaching a broad audience in the process. Furthermore, the research advocates for the
integration of cultural heritage education within media literacy curricula. This approach could facilitate a more
critical evaluation of cultural resources and their ethical dissemination, especially among younger demographics.
Therefore, this approach aims to reduce the potential for cultural misrepresentation, the use of stereotypes, and the
commercialization of culture. Moreover, policymakers must create clear rules and ethical guidelines to ensure
cultural symbols and practices are used respectfully online, while also protecting indigenous knowledge and
intellectual property rights. Collaboration with local communities is of paramount importance, given that they
serve as the principal guardians of cultural traditions; their perspectives and voices should be prioritized within
digital narratives to preserve authenticity and cultural integrity. The research also underscores the significance of
utilizing emerging

technologies, including artificial intelligence and immersive media, to develop interactive and captivating cultural
experiences that can cultivate cross-cultural comprehension and global discourse without undermining local
identities. Furthermore, efforts must be made to harmonize the dynamics of Cultural Globalization with the
safeguarding of cultural diversity, thereby preventing global media from fostering homogenization and instead
promoting pluralism and intercultural interaction. Ongoing research and monitoring are crucial for evaluating the
lasting effects of media on cultural heritage and societal change. This will enable the development of flexible
strategies that can effectively address the changing nature of communication in the digital age.

Conclusion

Analysing cultural heritage within the contemporary media landscape clarifies the intricate and impactful interplay
between communication technologies and societal change. The rapid evolution of digital platforms, including
YouTube and Instagram, has fundamentally reshaped the creation, representation, dissemination, and preservation
of cultural heritage, thus

facilitating unprecedented global visibility and interaction. Simultaneously, these advancements have given rise to
new challenges, including the potential for cultural homogenization, commercialization, and misrepresentation.
Grounded in this comprehension and drawing upon concepts from Communication Theory and Cultural Studies,
this research underscores the active agency of media, conceptualizing it not merely as a vehicle for information
transfer, but also as a crucial determinant in the construction of societal structures, cultural understandings, and
individual identities. Media technologies can empower communities by sharing traditions and stories. However,
incorrectly using these tools could unintentionally marginalize or misrepresent cultural expressions. Therefore,
organizations like UNESCO are crucial for protecting and promoting cultural diversity in the digital world.
Nevertheless, the active involvement of local communities, legislators, and media professionals is indispensable
for the success of these endeavours. Therefore, this research underscores the imperative of a comprehensive
approach that integrates

technological advancement with the preservation of the integrity and authenticity of cultural assets. By fostering
inclusive digital practices, critical media literacy, and ethical content creation, societies can leverage contemporary
communication technologies to facilitate enduring cultural advancement. The media's influence on cultural
heritage and societal transformation is poised to intensify with its ongoing evolution. Consequently,

the continue adaptation and strategies must be evaluated. By connecting ancient customs to present and future
settings, these methods ought to support the preservation and long-term value of cultural assets.
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